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Objective

Audience, Hook, Revenue Stream, Improvement



Objective

Deconstruct My Audience's Journey

Gain total clarity over how users move through my pages, pinpointing exactly where
their attention lingers and what sections they skip entirely.

Pinpoint Hook Factors & Appeal

Uncover the exact topics, traffic sources, or keywords that draw people to my site,
and determine which featured projects are most appealing to prospective clients.

Uncover New Revenue Stream Areas

Utilize real-time user behavior to place my high-value calls-to-action (CTAS), case
studies, and booking links where they naturally capture maximum intent.

Establish Evidence-Based Workflows

Stop relying on gut-feeling design tweaks and transition to an ongoing optimization
system where every single site update is supported by clear user metrics.

Bintang Azhari - bintangazhari.id



Objective

Deconstruct My Audience's Journey

Gain total clarity over how users move through my pages, pinpointing exactly where their
attention lingers and what sections they skip entirely.

What to Collect:

* Page Path/Title

* Viewed Page

* Average Session Duration, Engagement Rate & Bounce Rate

* Journey Path
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Objective

Pinpoint Hook Factors & Appeal

Uncover the exact topics, traffic sources, or keywords that draw people to my site, and
determine which featured projects are most appealing to prospective clients.

What to Collect:

* UTM Tracking

e Session & Medium
 Keyword/Search Term

* Category/Tools on the project
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Objective

Uncover New Revenue Stream Areas

Utilize real-time user behavior to place my high-value calls-to-action (CTAs), case studies, and
booking links where they naturally capture maximum intent.

What to Collect:
e CTAClick
e Form Submission

* Calendar Booking
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Objective

Establish Evidence-Based Workflows

Stop relying on gut-feeling design tweaks and transition to an ongoing optimization system where
every single site update is supported by clear user metrics

What to Collect:
* Click Heatmap
e Session Duration

* Session Replay
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Approach

Use & Clarity to collect user journey & activity and user behaviour
Clarity

User Journey & Activity User Behaviour

e Acquisition * Click Heatmap

 Event/Interaction e Session Duration

* Journey Path e Session Replay



Strategy

Implementation



Tracking Plan

Event & Parameter Collected

#|Event Name Description Parameter Implementation
1|page_view When a user lands on a page Browser-side
2 [scroll When a user scrolls on a page scroll_depth Browser-side
search_term
3 |search When a user sear_chgs a toplt_:lcategoryltools by having a search |section Browser-side
on search field, clicking certain category/tool category
tools
content
4 select _content When a user clicks a project from a card content_id Browser-side
category
tools
content
5 |view_content When a user lands on a project page content_id Browser-side
category
tools
. . . N content .
6 | click_cta_project When a user clicks a cta to a form submission . Browser-side
content_id
7 |generate_lead When a user submits a form on contact page lead_source Browser-side
8 | calendar_booking When a user books a discussion via chatbot user data Server-side




Tracking Plan

Parameter Definition

# Parameter Data Type Description Example Parameter Type Status
1|scroll_depth int Depth of scroll 25,50,75 Standard v Mandatory
2|search_term text Phrase or keyword use to search python, google analytics Custom v Mandatory
3|section text Element location of the search zirsog:ziz(;—a:)rij::c:s:;z:gﬁ—nav Custom . Mandatory
4 |category text Category of selected project automation, data-analysis Custom v Optional
5 |tools text Tool of selected project python, n8n, gtm Custom v Optional
6| content text The title of a project Virtual Assistant Using Chatbot Standard v Mandatory
7| content_id text The unique identifier of a project virtual-assistant-using-chatbot Standard v Mandatory
8|lead_source text The project title that leads to form submission | Virtual Assistant Using Chatbot Standard v Optional
9| email text Email of the user bintang@test.com Standard v Optional
9(phone text Phone number of the user +82123341231 Standard v Optional
9(name text Name of the user Bintang Azhari Standard v Optional




Tracking Plan

Event: page_view

Trigger: When a user lands on a page

Home Project Reference About Contact Search category, tools, etc... Download CV

Hi, Welcome

Faceboo ds
It's Bintang Azhari Dk Aa taP I)z\th on
DATA ANALYST | ANALYTICS CONSULTANT . GA na Iyti

Autorm: -

Matior-

Mid-Senior Analytics Professional with an extensive background in
marketing data-tech, tracking, automation, and data analytics for

prominent international organizations. Passionate about empowering

multinational teams with intuitive analytics insight backed with data, I ML T

accurate data collection and effective & efficient operational N8N ML Look ra Ckin
LLM €F Stugiq Q

GTM

Download CV Ask Me Anything!




Tracking Plan

Event: scroll

Trigger: When a user scrolls on a page

l&1 Home Project Reference About Contact Search category, tools, etc... Download CV Discuss

Hi, Welcome S

It's Bintang Azhari Dgsta ')Z\th on

DATA ANALYST | ANALYTICS CONSULTANT . GA nalyti
A Utopm™ Cs

Matior-

Mid-Senior Analytics Professional with an extensive background in
marketing data-tech, tracking, automation, and data analytics for

prominent international organizations. Passionate about empowering

multinational teams with intuitive analytics insight backed with data, I ML T

accurate data collection and effective & efficient operational N8N ML Look ra Ck"n
LLM €F Stugiq Q

GTM

Download CV Ask Me Anything!
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Parameter Description

scroll_depth How deep of the scroll relative to
the page

Example

Parameter Value

scroll_depth 50




Tracking Plan

Event: search

Trigger: When a user searches a topic/category/tools by having a search
on search field, clicking certain category/tool

Home Project Reference About Contact Download CV Parameter Description
search_term Phrase or keyword use to search
section Element location of the search
category Category of selected project
tools Tool of selected project

Hi, Welcome

Facebook Ads P
It's Bintang Azhari yth (0
DATA ANALYST\AN?LYT\CS CONSULTANT Da ta A n Example

REST gp; GA4 nalytICS Parameter Value

Mid-Senior Analytics Professional with an extensive background in A‘ ’to » Dasp
marketing data-tech, tracking, automation, and data analytics for l ' ’a t’o board search_term python

prominent international organizations. Passionate about empowering section word-cloud
multinational teams with intuitive analytics insight backed with data, I
. : - . L category undefined
accurate data collection and effective & efficient operational N8N ML ra Cki
Loo
L Ker Stugio n g tools python

GTM

Download CV Ask Me Anything!




Tracking Plan

Event: select_content

Trigger: When a user clicks a project from a card

Home Project Reference About Contact Search category, tools, etc... Download CV @

Talk to Your Track : Virtual Assistant

£

Google Ads Conversion. using Chatbot

inside - {
Whatsapp - :
Conversation

Discover More

Certified

Parameter Description

content The ftitle of a project
content_id The unique identifier of a project
category Category of selected project
tools Tool of selected project
Example

Parameter Value

content Virtual Assistant using Chatbot
content_id virtual-assistant-using-chatbot
category automation

tools n8n




Tracking Plan

Event: view_content

Trigger: When a user lands on a project page

Home Project Reference About Contact

Virtual Assistant using Chatbot

Saturday, 19 July 2025 Automation N8N

SUMMARY

Background

In today’s digital landscape, modern consumers expect immediate gratification. According to industry data
from HubSpot, 90% of consumers rate an "immediate” response as important or very important when reaching
out to a business, with 60% defining "immediate” as 10 minutes orless

Despite this standard, traditional website infrastructure relies heavily on static "Contact Us" forms, which suffer
from a measly 2% to 5% average conversion rate. This massive friction gap causes high bounce rates, leaving
high-intent visitors waiting hours, or even days, for a human response, often driving them straight to a
competitor.

To bridge this operational deficit, industries like B2B SaaS, real estate, and e-commerce are rapidly shifting
toward interactive Al agents. Currently, nearly 60% of B2B organizations have integrated conversational Al
tools, discovering that intelligent chatbots can increase website lead generation by 20% to 35% compared to
static pages.

Search category, tools, etc... Download CV Discuss

Al chatbot that answers website FAQs and books Google Calendar meetings 24/7 to boost engagement and seamlessly capture leads.

Requirements

AUTOMATION PLATFORM
Ann8n account (self-hosted or cloud) to
orchestrate the workflow, handle webhooks, and

connect the chatbot to external APls

LLM ACCOUNT
AccesstoanLLM provider AP (e.g., OpenAl
Anthropic, or Google Gemini) to power the agent's

conversational intelligence

GOOGLE CLOUD PROJECT

Access to Knowledge Hub (document) via API.

KNOWI ENGE RASE NOCTIMENTS

Parameter
content
content_id
category
tools

Description

The ftitle of a project

The unique identifier of a project
Category of selected project
Tool of selected project

Example

Parameter
content
content_id
category
tools

Value

Virtual Assistant using Chatbot
virtual-assistant-using-chatbot
automation

n8n




Tracking Plan

Event: click_cta_project

Trigger: When a user clicks a cta to a form submission

Home Project Reference About Contact

Interested in a similar automation project?

Let's collaborate to map out your goals, design system, orintegrate
customintelligent components tailored to your needs.

Project

Search category, tools, etc... Download CV @

Lead Generation Benchmarks:
Silver Touch Market Insights, How Al Chatbots
Improve Lead Generation & Conversion Rates

Appointment Booking Preferences:
Drift & SlickText, Key Chatbot Statistics for
Businesses

RELATED POSTS

Talk to Your Google Ads
Saturday, 19 July 2025
—

Track Conversion inside Whatsapp
Conversation
Saturday, 19 July 2025

Connect with me:

Parameter
content
content_id
category
tools

Description

The ftitle of a project

The unique identifier of a project
Category of selected project
Tool of selected project

Example

Parameter
content
content_id
category
tools

Value

Virtual Assistant using Chatbot
virtual-assistant-using-chatbot
automation

n8n




Tracking Plan

Event: generate_lead

Trigger: When a user submits a form on contact page

. Home Project Reference About Contact

LET'S COLLABORATE

Getin Touch

Have a project mind, need an automation script
optimized, orlooking to integrate a custom certain
tech? Drop a message and let's map out a solution
together.

EMAILME
bintang_azhari@yahoo.com

1]

BASEDIN

© Bekasi, Indonesia (UTC+7)

Search category, tools, etc... Download CV

FullName Email Address

JohnDoe john@example.com

Topic Reference (Optional)

Article Reference

Category

Select a project segment...

Project Details / Message

Tellme a bit about your timeline, tech stack, or objectives...

4

Parameter Description
The origin where the user comes
lead_source from

Example

Parameter Description
lead_source linkedin




Additional: Tracking Plan

Capturing Lead Source & UTM

URL Query > Local Storage > Call Local Storage on GTM > Lead Source Parameter

Home Project Reference About Contact Download CV m Fo r Jo b/c O nte nt t ra c ke r

Parameter Description

The platform where the job is
applied/link is published
Whether it's a job application or
link/content published

utm_source

Hi, Welcome

Facebook Ad P .

s utm_campaign
It's Bintang Azhari D yth on
DATA ANALYST | ANALYTICS CONSULTANT a ta utm_content The company where jOb is applied

Mid-Senior Analytics Professional with an extensive background in

n .
A Ut REST Ap; GA4 alyt’CS utm_term The role of the job applied

w Dag
marketing data-tech, tracking, automation, and data analytics for at hboard
prominent international organizations. Passionate about empowering A
multinational teams with intuitive analytics insight backed with data, I

accurate data collection and effective & efficient operational N 8 N ML . L Tr- a C ki
o LOoker g ng
GT™
Ask Me Anything!
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